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I Basic Information of the Kenjinkai
- Date of Establishment: July 11, 2015

- President: Toshio Kobayashi

+ Place of Activity: NRW, Germany

- Members: 28 people
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M Introduction of the Kenjinkai and its Main Activities

The Germany NRW (Nordrhein Westfalen) Fukushima Kenjinkai was established in July 2015 and has been
run by residents, company employees assigned to the area and their families.

The Kenjinkai helps run a Fukushima booth at the “Japan Day” event in May each year. We also promote
the revitalization of Fukushima and introduce sake and other local specialties from Fukushima at the
cerebration of the Emperor’s birthday hosted by the Consulate-General of Japan in NRW.

The members of the Kenjinkai hold periodical gatherings and participate in marathon and softball
competitions to promote interactions.

In cooperation with other Kenjinkais in Europe, we continue to promote the revitalization and local
specialties of Fukushima and support Fukushima by dispelling harmful rumors.
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M Activities Supporting the Revitalization of Fukushima

- Helped promote tourism in Fukushima and its local specialties at a booth held by Fukushima Prefectural
Government at the “Japan Day” event in Dusseldorf (2015-2019).

+ Helped with a Fukushima booth at a reception celebrating the Emperor’s birthday hosted by the Consulate-
General of Japan in Dusseldorf (2015-2019).

+ The Kenjinkais in four European countries (U.K., Germany, France, and the Netherlands) held the European
Fukushima Kenjinkai Summit. (1st: June 2017 in Leiden, Netherlands) (2nd: July 2018: Dusseldorf, Germany)

- March 2018: Helped promote Fukushima at the Fukushima Pride Fair in Paris when the Governor of
Fukushima visited Europe.

- May 2019: The Kenjinkai promoted the safety of food from Fukushima at a reception for the Japan-EU
Business Roundtable held in Brussels, Belgium.

+ June 2019: The Kenjinkai introduced sake and food from Fukushima at a garden party at the residence of
the Ambassador of the Mission of Japan to the European Union in Belgium.

- September 2019: Helped promote Fukushima (introducing tourism and local specialties) at a booth held by
Fukushima Prefectural Government at the Japan Day event in Stadt Bergen, Germany.

- October 2019: Helped promote Fukushima when the Governor of Fukushima visited Europe.
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[ Messages from the Kenjinkai to Fukushima Prefecture on the 10th Anniversary of the Disaster
10 years have passed since the Great East Japan Earthquake. Negative comments and rumors about
Fukushima have been heard for around 5 years after the disaster but we in Germany don't hear such
anymore.
The revitalization and PR activities have steadily achieved good results. For Fukushima's future, we need
to keep moving forward. Fukushima has a lot of wonderful brands such as agricultural products, food, sake
as well as renewable energy projects.

We hope that Fukushima, the home we love, will be recognized more in the world.
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